Definition of e-commerce




® E-commerce refers to commercial activities conducted on the Internet
platform, including online sales, online shopping, electronic payment and
other links. It realizes the digitization and electronicization of commodity
circulation and transactions through Internet technologies, such as e-commerce
platforms, mobile payments, artificial intelligence, etc.

® E-commerce can be divided into B2B (business to business), B2C (business to
consumer), C2C (consumer to consumer) and other types according to different
transaction objects.



Characteristics of e-commerce:

® Compared with traditional business models, e-commerce has many unique
advantages and characteristics, such as:

1. Reduce transaction costs:

Through Internet technology, companies can greatly reduce costs
Such as market research, sales channels, and store rent.

2. Improve transaction efficiency:

E-commerce can realize fast, convenient and real-time online
transactions, improving the efficiency and speed of transactions.

3. Expand the market:

Through Internet technology, e-commerce companies can sell products
to a wider range of consumer groups, thus expanding the market size.

4. Data analysis:

E-commerce can collect and analyze a large amount of transaction data
to conduct more accurate market analysis and marketing.

Application of e-commerce:

® At present, e-commerce has been widely used around the world, including
online retail, cross-border e-commerce, online wholesale, social e-commerce
and other forms. At the same time, with the development of mobile payment,
artificial intelligence and other technologies, e-commerce is also constantly
developing and innovating.



Future trends:

® In the future, e-commerce will continue to grow and develop, and will show
the following trends:
. Mobility:
With the development and popularization of mobile Internet technology,
mobile e-commerce will become the mainstream.
. Socialization:
Social e-commerce will become an important direction of future
development, and marketing and sales through social platforms will
become more common.
. Intelligence:
The development of technologies such as artificial intelligence will bring
more intelligent applications to e-commerce, such as intelligent
recommendations, intelligent customer service, etc.
. Supply chain upgrade:
With the development of e-commerce, the supply chain will gradually be
upgraded to a digital supply chain to improve efficiency, reduce costs,
and optimize user experience.
In short:
® e-commerce is a new business model that realizes the digitization and

electronicization of commodity circulation and transactions through Internet
technology, and has many unique advantages and characteristics. In the future,
with the continuous development and application of technology, e-commerce
will continue to grow and show more innovation and development trends,
bringing huge wealth and business opportunities to global practitioners.



Comprehensive e-commerce
Vertical e-commerce
Cross-border e-commerce
Social e-commerce

Mobile e-commerce

Virtual reality (VR) e-commerce




